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Introduction
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 Hello there. 
Welcome to the Omnipod® Brand Identity Guidelines. 

In order for us to guide the future of our brand, let’s first 
take a trip to the past—the year 2000, to be exact.

In South Portland, Maine, engineer Rob Campbell was 
searching for a way to simplify life™ with diabetes. He 
designed a new system of insulin management that would 
revolutionize the world of pump therapy. 

This device was named Omnipod. 

In the same spirit of simplicity, these guidelines describe 
various visual elements that represent the Omnipod 
identity, keeping the brand easily recognizable while still 
giving designers room to play.

Let’s get started.



 Brand Ethos

Life is already complicated. 
Diabetes shouldn’t be.

Omnipod® wearable systems simplify life™  
with diabetes.

It starts with an invention that’s the first of its 
kind: insulin delivery without any tubes or daily 
injections.  

Our products let people take your insulin 
anywhere, in a Pod that’s barely there. From 
the dance floor to the deep ocean, this award-
winning piece of technology is waterproof*, 
tangle-proof, and busy-proof, letting our users 
put diabetes management in the background of 
their lives.

Keeping simplicity top of mind, we’re 
continuously innovating to make our systems 
as intuitive to use as possible. Our Personal 
Diabetes Manager (PDM) makes delivering 
insulin look like sending a text, so users and 
caregivers alike can monitor and manage 
diabetes on the go, wherever they go.

With perks like these, it ’s no surprise 
that almost everyone who starts on 
Omnipod stays on Omnipod. We’re 
proud to be there for our users; from 
set up to support, because we believe 
that  everyone deserves to live every day 
without multiple interruptions. 

Simplify diabetes.
Simplify life™.
Omnipod.
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* The Pod has an IP28 rating for up to 25 feet for 60 minutes. 
 The Personal Diabetes Manager (PDM) is not waterproof.



Design Principles

Omnipod® design principles are a reflection 
of the Pod itself: clear, harmonious Pod 
shapes supported by smart content, colors, 
and imagery that communicate freedom and 
humanity. In the same way the Pod reduces 
the difficulties of living with diabetes, our 
designs should streamline the complexities of 
Omnipod communications. 

The aim is always to portray a composition 
that is eye-catching, easy-to-read, and 
memorable. Our graphics should convey 
smooth, distinct visual elements, employing 
the naturally-curved lines of the Pod rather 
than sharp corners. The photography should 
capture genuine, aspirational yet relatable 
moments for our audience.  

Our fonts and style of typography present 
a range of sizes and colors that keep 
readability and personality in mind. The 
color charts included in this guide represent 
the peace of mind that our Pods deliver to 
people living with diabetes. 

Whenever possible, follow the 
overarching Omnipod design principle: 
simplify elements. 

For any questions, please email 
brand@insulet.com.
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 Brand Narrative Omnipod® is:

We build our brand through every communication 
touchpoint. So, with many media channels and 
communications, it is important to stay true to our 
core brand attributes.

 Compassionate
We are driven by a desire to help users simplify life™    
with diabetes.

 Dedicated
Everything we do starts and ends with the user in mind.

 Responsive
We’re dedicated to helping every user, every time.

 Intuitive
We want to do the thinking, so users don’t have to.

FOR FURTHER INFORMATION OR QUESTIONS CONTACT 
BRAND@INSULET.COM

 Confident
We want users to believe in us, so they can know they’ve 
made the right choice. 
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Quick Start
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 Quick Start Guide
Omnipod® is dedicated to delivering peace of mind 
and freedom to those living with diabetes. Our 
clear and colorful logo and graphics represent this 
brand mission. 

Here are the very basics of the Omnipod brand 
guidelines to get you started.

LOGO

FONTS IBM Plex Sans (Headline)
Open Sans is used for body copy

FOR FURTHER INFORMATION OR QUESTIONS, 
CONTACT BRAND@INSULET.COM

COLORS

OMNI-MANGO RASPBERRY

GRAPE

ARCTIC BLUE

OMNI-BEIGE

WHITE

GRAPHIC
ELEMENTS
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Logo & Application
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The Omnipod® logo is a signpost for  
our brand and our primary visual 
symbol, the Pod itself. Our logo serves 
as a positive embodiment of our brand 
and the people we connect with. 

Our logo aims to be clear and 
uncomplicated. The Pod shape 
immediately signals our product, frames 
our name, and subtly resembles a 
protective shield.

Our logo’s primary color is Omni-
mango. It represents the happiness 
Omnipod helps deliver. 

NOTE: 
ALL LOGOS SHOULD HAVE ANY SPACES IN THEIR 
FILE NAMES REPLACED WITH UNDERSCORES.

Our Logo
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Our Logo with Tagline

The tagline logo represents the brand 
at a high level. The tagline is not to be 
added to Omnipod®  product logos, such as 
Omnipod DASH® and Omnipod 5.  
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 Logo Clear Space

To preserve the visual impact of the Omnipod® logo, 
always maintain adequate clear space around it. This 
is an integral part of the design, and ensures the logo 
can be seen and understood quickly.

NOTE: 
A VERSION OF THE LOGO IS AVAILABLE WITH ALL LEGAL MARKINGS.
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The Omnipod® logo is designed to adapt 
to all products and services. These are the 
logos for:

The Omnipod DASH®  
Insulin Management System

The Omnipod 5®  
Automated Insulin Delivery System

When referencing other products in 
copy, always include Omnipod before the 
product name.

Additionally, the full product name(s) 
should be written out at first mention in 
the copy. While using logos with descriptor 
taglines, you are not required to spell out 
the full product name in the text. However, 
if using logos without descriptor taglines, 
the full product name must be spelled 
out at first mention in the copy below. 
For example, use Omnipod DASH® Insulin 
Management System at first mention, then 
Omnipod DASH thereafter. 

 Product Logos
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Omnipod® logos have mandatory legal 
markings to suit various needs. Check 
with your legal department as to which 
logo is best for your particular use. 
Upon first mention of Omnipod and 
Omnipod DASH, the r-ball (®) must be 
included and can be dropped thereafter 
in copy. The r-ball must always 
accompany all Omnipod logos. 

The tagline “Simplify Life™” should 
always include the trademark (™) 
symbol. When used with the Omnipod 
logo, the tagline should always be 
lowercase. The tagline is not allowed 
as part of the product logos, but can 
be used in text away from the product 
logos and in headlines, in the case that 
matches its context.

Always use the symbols ™ and ® for 
trademark and registered trademark, 
respectively.

 Trademarks
& Registered Trademarks
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To ensure that the Omnipod® logo and its 
trademark symbol remain legible at smaller 
scales, only include the trademark™ and 
Registered Trademark® symbol down to 1.25 
inches. The trademark symbol will not be 
legible at any size smaller than 1.25 inches.

The minimum size for the logo in print is 1 inch 
wide. The preferred logo width for use on the 
front of a typical printed piece is 1.25 inches, 
but will vary when used on especially small or 
large formats. The logo may appear smaller in 
secondary applications, as on the back of the 
printed piece. The Omnipod website must include 
the approved Omnipod logo. The minimum 
logo width for all web and digital applications 
should never be smaller than 1 times the screen 
resolution (i.e. 1 x 35ppi = 35 px).

 Minimum Size

Minimum Size
Requirement for Print

1.25 INCH MINIMUM

2 INCH PREFERRED SIZE
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The Pod’s unique shape is our brand icon 
and the core of our logo and messaging.

The Omnipod icon works well in all spaces 
and sizes, and can be applied as a subtle 
theme throughout brand communications. 

The Pod shape can also be used as a frame 
for visuals and supporting brand colors. 
Never put a visual inside the Pod in its  
logo format. 

These shapes can be used in other brand 
colors as well, such as Arctic Blue, Grape, 
Raspberry, and Omni-Beige. However, the 
Pod shape should never be shown sideways 
or upside down.

 Omnipod® Icon
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 Logo Usage

USAGE WITH BACKGROUNDS 

Consistent usage of our logo colors helps build 
brand recognition and ensures our logo is 
always rendered properly.

The Omni-mango logo should only be used on 
light backgrounds. The Omni-mango logo should 
not be placed on other colors or imagery with 
the same value.

The white logo should only be used on approved 
brand colors and imagery that does not obstruct 
the logo.
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omnipod

 Logo Usage

LOGO MODIFICATIONS 

Any modification of our stand-alone or tagline logos  
is not allowed as it confuses their meaning and diminishes  
their impact. Precise logo artwork has been created to  
accommodate any usage need. Never redraw, translate,  
or otherwise alter our logo. The following is a list of  
incorrect usages to be avoided:

DO NOT modify our tagline logo color in any way.

DO NOT use our logo as a read-through in text. 

DO NOT create, retype, or redraw our logo. 

DO NOT stretch or alter our logo in any way. 

DO NOT separate the tagline from the logo (except on business cards). 

DO NOT use graphic ef fects (i.e. drop shadows) on our logo. 

DO NOT change the color of our logo. 

DO NOT place our logo near objects without def ined clear space. 

DO NOT add graphics to our logo. 

DO NOT fill the interior of “Pod” text with a color; it should remain “white.” 

DO NOT create a pattern with our tagline logo.
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CLEAR SPACE FOR HEADLINES AND LOGOS 

Logos, headlines, and copy must contrast from 
the background image to ensure legibility and 
accessibility for all users.

Here are several examples of headlines and 
logos being overlaid on photography. It’s vital 
to find clear areas within the image that allow 
ample breathing room around type and logo 
elements.

Legibility of 
Type and Logos
on Photography

Simplify life™
Simplify life™

Simplify
every day 
with
diabetes
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Color



22

General Notes For 
Using Colors

Before diving in, it ’s important to note some 
considerations for using color throughout brand materials:

1 Brand colors should never deviate from the specified color  
        breakdowns stated in this guide

2 Never mix color spaces within an execution. You should only use one  
        color space (HEX, RGB, or CMYK) throughout the piece. This applies  
        to all tactics and materials, including presentation decks

3 Always utilize CMYK or PMS for all printed materials

4 Gamut warnings occur when colors can’t convert to identical CMYK. 
        When working with RGB, and not considering printing or converting 
        to CMYK, you can ignore these warnings

FOR FURTHER INFORMATION OR QUESTIONS, 
CONTACT BRAND@INSULET.COM
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 Primary Colors

OMNI-MANGO

PMS: 4008 HEX: FFA700 R: 255

G: 167

B: 0

C: 0%

M: 36%

Y: 100%

K: 0%

WHITE

PMS: N/A HEX: FFFFFF R: 255

G: 255

B: 255

C: 0%

M: 0%

Y: 0%

K: 0%

The lead color for Omnipod® branding is  
Omni-mango. It conveys the happiness that 
Omnipod strives to provide for people living 
with diabetes. Its supporting color is white.
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Omnipod® brand secondary colors are 
Arctic Blue, Grape, Raspberry, and 
Omni-Beige.

Ideally, only one of these colors is used at a 
time, as an accent, alongside Omni-Mango 
and White, and at a maximum, represents 
20% of the overall graphic colors present. 

Various Omnipod products and groups have 
their own suggested color balances and are 
detailed on the following pages. 

The only instance where all the secondary 
colors can be used together is when the 
communication is talking about Omnipod as 
a whole and covers more than one product, 
such as the website or a newsletter.

 Secondary Colors

RASPBERRY
PMS: 7625 HEX: F75E4C R: 247

G: 94
B: 76

C: 2%
M: 81%
Y: 75%
K: 0%

GRAPE
PMS: 266 HEX: 743DBC R: 116

G: 61
B: 188

C: 68%
M: 78%
Y: 0%
K: 0%

OMNI-BEIGE
PMS: 7527 HEX: F1EFE9 R: 241

G: 239
B: 233

C: 15%
M: 12%
Y: 18%
K: 0%

ARCTIC BLUE
PMS: 319 HEX: 1AD1DB R: 26

G: 209
B: 219

C: 62%
M: 0%
Y: 20%
K: 0%

SEE GUIDELINES FOR SECONDARY COLOR USAGE 
ON PAGE 27.
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Alternate
Secondary Colors
Please note that these substitutions for secondary colors are 
only to be used under specific guidelines. Dark Arctic Blue was 
created to be used as body copy and graphic elements on white, 
where original Arctic Blue should never be used.

Dark Arctic Blue

To ensure legibility, Dark Arctic Blue (#00A2AC) is 
to replace Arctic Blue (#1AD1DB) when applying to 
headlines or other copy elements. It is only to be used at 
100%, and should only be used as a text or graphic color 
on white. It should never be used as a background color. 

80% Grape

80% Grape (#8D61C8) is used throughout omnipod.com 
because 100% Grape (#743DBC) is too heavy for this 
format. This is the one exception to the rule that tints of 
brand colors should never be used as background colors.

YOU CAN FIND THE USE OF THESE COLORS TO THE RIGHT 
OF THIS PAGE AND ON THE OMNIPOD WEBSITE

PMS: 7467 HEX: 00A2AC R: 0
G: 162
B: 172

C: 100%
M: 6%
Y: 36%
K: 0%

DARK ARCTIC BLUE

80% GRAPE
HEX: 8D61C8 R: 141

G: 97
B: 200
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These colors are designated only for items 
that require tone-on-tone pairings and 
product applications that require variations 
of tone and opacity.

DO NOT use tints as full bleed or on blocks 
with text on top.  

Color Values
90%100% 80% 70% 60% 50% 40% 30% 20% 10% 5%

P
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R
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FOR EXAMPLES, PLEASE REFER TO THE 
COLLATERAL SECTION, PAGES 43, 56-60.
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Accessibility 
in Digital and Print

#1B1A1A
on

#F6F6F6

Text

#1B1A1A
on

#FFA700

BLACK (95%) 
on 100%

OMNI-MANGO

BLACK (95%) 
on 100%

RASPBERRY

WHITE 
on 100%

RASPBERRY

BLACK (95%) 
on 100%

ARCTIC BLUE

100%
DARK ARCTIC BLUE 

on WHITE

WHITE 
on 

80% GRAPE

BLACK (95%) 
on 100%

OMNI-BEIGE

GRAPE (80%) 
on 100%

OMNI-BEIGE

BLACK (60%) 
on 100%

OMNI-BEIGE

BLACK (60%) 
on 

BLACK (4%)

#FFFFFF
on

#8D61C8

#8D61C8
on

#F6F6F6

#1B1A1A
on

#F75E4C

#FFFFFF
on

#F75E4C

#808080
on

#F6F6F6

#1B1A1A
on

#F1EFE9

#8D61C8
on

#F1EFE9

#808080
on

#F1EFE9

#1B1A1A
on

#1AD1DB

#F75E4C
on

#FFFFFF

#8D61C8
on

#FFFFFF

#00A2AC
on

#FFFFFF

#808080
on

#FFFFFF

Pass

Digital

Print

Text Text*

Text* Text*

Text Text* Text Text* Text*Text

Text* Text* Text* Text*

*These color combinations do not pass normal size text accessibility guidelines, so text with 
these combinations need to be at least 19px font size (body copy). These combinations pass 
large text and Graphical Objects and User Interface Components contrast ratio guidelines.

Font and type play a crucial role in 
communications and readability must 
always be kept in mind.

Text should always utilize colors that create 
ample contrast from their background, 
particularly when displaying color on 
color. Effective color combinations and 
appropriate font size help to keep content 
legible and accessible for our users.

WEBAIM CONTRAST CHECKER

GRAPE (80%) 
on 

BLACK (4%)

BLACK (60%) 
on 

BLACK (4%)

100% 
RASPBERRY 

on WHITE

GRAPE (80%)
on 

WHITE

BLACK (60%) 
on 

WHITE

BLACK
on

BLACK
(5%)

Text

BLACK
on

PMS 4008

WHITE
on

PMS 266

PMS 266 
on

BLACK
(5%)

WHITE
on

PMS 7625

BLACK 
(60%)

on
BLACK
(5%)

BLACK
on

PMS 7527

PMS 266
on

PMS 7527

BLACK
(60%)

on
PMS 7527

BLACK
on

PMS 319

PMS 7625
on

WHITE

PMS 266
on

WHITE

BLACK
(60%)

on
WHITE

PMS 4008  
on

WHITE

PMS 7467  
on

WHITE

Text Text Text

Text

Text Text Text Text*Text

Text Text Text Text**Text*

*Text in these color combinations should be at least 10pt font size. 
**Text in these color combinations should be at least 14pt font size. This should not be used if 
the piece is likely to be distributed digitally. The only exception to this is the Omnipod Brand Book.

Pass

Print materials will often be made available 
online. It’s important to keep digital 
accessibility in mind so text remains legible 
in all formats.

Whenever designing for print, assume 
that the collateral will be transitioned 
to digital, and utilize the same rules for 
displaying text to ensure messaging is 
readable and accessible.
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 Color Usage
Color-ways or color pairings may be used to 
reflect imagery and stories featured in our 
collateral and digital presence.

The rectangles to the right represent the color- 
ways of each extension of our brand, and their 
suggested proportion of color usage.

These pairings with varying secondary colors 
keep each extension clearly identifiable. For 
example, our Podders™ content is distinguished 
by its second Raspberry color, followed by Arctic 
Blue, Grape, and Omni-Beige. In each brand 
extension, the core color must always be  
Omni-Mango.

PODDERS™

OMNIPOD® BRAND

OMNIPOD DASH®

OMNIPOD 5
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Typography
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IBM Plex Sans 
a b c d e f g h i j k l m n o p q r s t u v w x y z 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
1 2 3 4 5 6 7 8 9 0 . , ; : ‘ ’ “ ” ! ? # @ $ % ( ) { } [ ] 

 

IBM Plex Sans Light
IBM Plex Sans Regular
IBM Plex Sans Medium
IBM Plex Sans SemiBold

Open Sans
a b c d e f g h i j k l m n o p q r s t u v w x y z 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
1 2 3 4 5 6 7 8 9 0 . , ; : ‘ ’ “ ” ! ? # @ $ % ( ) { } [ ]

 

Open Sans Light
Open Sans Light Italic
Open Sans Regular
Open Sans Italic
Open Sans Semibold
Open Sans Semibold Italic
Open Sans Bold
Open Sans Bold Italic

IBM PLEX SANS IS A 
GROTESQUE SANS-SERIF 
TYPEFACE. THE TYPEFACE 
CARRIES ANGULAR 
ATTRIBUTES AS WELL AS 
CURVILINEAR TERMINALS 
AIDING IN LEGIBILITY.

OPEN SANS IS A 
HUMANIST TYPEFACE. 
IT CARRIES A NEUTRAL 
AND FRIENDLY 
APPEARANCE WHICH 
EMPHASIZES OMNIPOD 
BRAND ATTRIBUTES.

IF IN DOUBT, ALWAYS  
REFERENCE THE FORMAT  
USED THROUGHOUT  
THIS DOCUMENT. 

TO DOWNLOAD FONT  
FILES FOR EACH OF THESE,  
PLEASE CONTACT:  
BRAND@INSULET.COM

Type tells a story. The right typeface, used 
consistently, builds character. These typographic 
choices add to the Omnipod® brand message  
and experience.  

HEADLINES 

The primary face for all Omnipod 
communications is IBM Plex Sans. It is made up 
of seven weights: Thin, Extra Light, Light, Regular, 
Medium, SemiBold and Bold. For each weight 
there is also an italic version. 

Headlines should use SemiBold as Header 1 
and 2, and Medium as Header 3. These weights 
will serve as headers, subheads, or in creative 
typographic applications. The minimum size for 
these should never be set lower than 14pt for 
print and 28pt for web.  

WEB & DIGITAL BODY COPY 

Omnipod web and digital communications 
should use IBM PLEX Sans for body copy. 

PRINT BODY COPY 

Omnipod print communications should use 
Open Sans for body copy. This typeface is made 
up of five weights: Light, Regular, Semibold, Bold, 
and Extrabold.

  Our Fonts Fonts Details



Fonts Details

To establish and maintain our brand presence, 
consistency is key. The Omnipod® logo and  
branding needs to be easily identifiable, so these 
fonts should be used specifically and exclusively 
for the purposes of brand logos, product logos, 
and taglines. 

Please note: Obviously Medium should only 
be used for logo purposes and never be used 
elsewhere. 

Fonts Details

OBVIOUSLY MEDIUM 
IS A SANS SERIF TYPE 
FONT USED SPECIFICALLY 
AND EXCLUSIVELY FOR 
THE OMNIPOD LOGO. 
ITS PLAYFUL, SMOOTH 
LETTERS MIRROR THE 
BRAND’S OPTIMISTIC 
PERSONALITY WHILE 
REMAINING CLEAR AND 
LEGIBLE.

SHARP GROTESK MEDIUM 
17 IS A SANS SERIF 
TYPE FONT. IT CONVEYS 
AN APPROACHABLE, 
FRIENDLY APPEARANCE 
THAT’S ALSO COMPACT, 
MAXIMIZING SIZE AND 
LEGIBILITY IN ANY SIZE 
OF SPACE. 

Brand Logo Font

Obviously 
Medium 
a b c d e f g h i j k l m n o p q r s t u v w x y z 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
1 2 3 4 5 6 7 8 9 0 . , ; : ‘ ’ “ ” ! ? # @ $ % ( ) { } [ ] 

omnipod®

Product and Tagline Font

Sharp Grotesk 
Medium 17 
a b c d e f g h i j k l m n o p q r s t u v w x y z 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
1 2 3 4 5 6 7 8 9 0 . , ; : ‘ ’ “ ” ! ? # @ $ % ( ) { } [ ] 

DASH®

simplify life™
insulin management system
automated insulin delivery system

Logo and Tagline Fonts

BRAND LOGO TAGLINE AND 
PRODUCT LOGO TAGLINES 
BLACK (60%)
#808285

IF IN DOUBT, ALWAYS  
REFERENCE THE FORMAT  
USED THROUGHOUT  
THIS DOCUMENT. 

TO DOWNLOAD FONT  
FILES FOR EACH OF THESE,  
PLEASE CONTACT:  
BRAND@INSULET.COM
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Headline 1
Headline 2
Headline 3

This is a subhead

Pull Quotes

‘Body—Open Sans’ is the principal body copy 
paragraph style. It should be used in all large 
moments of copy. IBM Plex Sans  should never 
be used as the primary body style. 

Use of Open Sans Italic is acceptable in order 
to add emphasis to small moments of the copy.  
Open Sans Bold can also be used when items 
within the copy need to be bold.

 Hierarchy

IBM PLEX SANS
CHARACTER STYLES 
FOR HEADLINES, 
AND PULL QUOTES

OPEN SANS
PRINT-ONLY FONT
PARAGRAPH STYLES 
FOR BODY COPY, 
INLINE TITLES, AND 
PRODUCT DETAILS

 Why These Fonts?

body  body
Body—IBM Plex Sans   Body—Open Sans

IBM Plex Sans and Open Sans were chosen for their 
similar x-height. This allows the two styles to easily 
coexist and helps maintain balance on the page.

pod   pod
Body—IBM Plex Sans   Body—Open Sans

IBM Plex Sans and Open Sans share similar visual 
qualities. The counters in IBM Plex Sans are 
more tapered, creating an angular appearance. 
Open Sans is also tapered, but friendlier and less 
exaggerated—creating a harmonious transition 
from one typeface to the next.

TRACKING AND LEADING

In some cases with excessive content, there 
is flexibility in the tracking and leading specs. 
These specs can be tighter if need be in order to 
accommodate larger amounts of text.
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Headline 2

This is 
a headline 
that isn’t 
quite as big

IBM PLEX SANS SEMIBOLD
LINE HEIGHT IS EQUAL TO FONT SIZE, IDEALLY
TRACKING: 10, IF POSSIBLE
FONT SIZE SHOULD BE ABOUT HALF OF HEADLINE 1
COLORS: OMNI-MANGO (CANNOT BE LESS THAN 14 PT), 
DARK ARCTIC BLUE, GRAPE, RASPBERRY, BLACK, WHITE, 
AND GRAY

 Headline 1

This is
a big
headline
IBM PLEX SANS SEMIBOLD 
LINE HEIGHT IS EQUAL TO FONT SIZE, IDEALLY
TRACKING: 0, IF POSSIBLE
FONT SIZE SHOULD NOT EXCEED 134PX ON WEB / MINIMUM: 14-28PT 
COLORS: OMNI-MANGO (CANNOT BE LESS THAN 14 PT), 
DARK ARCTIC BLUE, GRAPE, RASPBERRY, BLACK, WHITE, AND GRAY

PRINT PRINT
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 Headline 3

 This is 
 the smallest 
 headline

Subhead

This is a subhead.
It should only be used
underneath a headline,
not in place of it.

IBM PLEX SANS REGULAR
LINE HEIGHT IS EQUAL TO FONT SIZE, IDEALLY
TRACKING: 10, IF POSSIBLE
FONT SIZE SHOULD BE ABOUT 25% SMALLER THAN HEADLINE 3
COLOR: C:0 M:0 Y:0 K:95

IBM PLEX SANS MEDIUM
LINE HEIGHT IS EQUAL TO FONT SIZE, IDEALLY
TRACKING: 20, IF POSSIBLE
FONT SIZE SHOULD BE ABOUT 75% OF HEADLINE 2
COLORS: OMNI-MANGO (CANNOT BE LESS THAN 14 PT), 
DARK ARCTIC BLUE, GRAPE, RASPBERRY, BLACK, WHITE, AND GRAY

PRINT PRINT
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 Body Copy

OPEN SANS REGULAR
LINE HEIGHT IS 150% OF FONT SIZE, IDEALLY 
TRACKING: 25, IF POSSIBLE 
FONT SIZE SHOULD BE 10–18PT IN PRINT 
COLOR: C:0 M:0 Y:0 K:95

The major use of Open Sans is 
for body copy and longer bodies
of text. This does not include 
individual buttons or small technical 
call-outs, micro-headers, or CTAs. 
When highlighting products within 
body copy, use Open Sans Semibold 
to help increase legibility.

Instructional Copy

OPEN SANS REGULAR
(SEMIBOLD USED ONLY TO HELP INCREASE LEGIBILITY)
LINE HEIGHT IS 133% OF FONT SIZE, IDEALLY
TRACKING: 25, IF POSSIBLE
COLOR: C:0 M:0 Y:0 K:95

For detailed copy such as instructions, 
increase clarity by using Open Sans Regular 
with a line height of 133% of the font size.

PRINT PRINT
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When applying legal information, please set in 
Helvetica Neue LT Std 57 Condensed.

 Product Titles, Call-outs, 
Technical Information, 
 and Micro-Headers

WHEN REFERRING TO TECHNICAL 

INFORMATION SUCH AS CALL-OUTS, 

PRODUCT INFORMATION, MICRO-

HEADERS, THE COPY SHOULD BE SET 

IN OPEN SANS BOLD, ALL UPPERCASE 

WHEN POSSIBLE.

OPEN SANS BOLD, ALL UPPER
LINE HEIGHT IS TWO TIMES THE FONT SIZE, IDEALLY
TRACKING: 75 PT, IF POSSIBLE
COLOR: C:0 M:0 Y:0 K:95

Legal Copy
and Disclaimers

* Restrictions may apply. You must sign Program Enrollment and Personal Information Forms. For new Pod Therapy patients coming from multiple daily injections or tubed pumps only. Program excludes beneficiaries 
of Medicare, Medicaid, Tricare and any other federal or state funded health insurance program. You agree not to sell, trade, return for credit or seek insurance reimbursement for the PDM or free Pods. After the 
30 day trial, your out of pocket cost for Pods will depend on your insurance coverage. This offer cannot be combined with any other offers. 30 Days of Freedom Trial Program terms and conditions are subject to 
change.  **Either virtual or in-person   † Insulet data on file

1. The Pod has an IP28 rating for up to 25 feet for 60 minutes. The PDM is not waterproof. 2.Up to 72 hours of continuous insulin delivery. 3.CalorieKing® food library is available 
in the English language only. 4.Regardless of coverage, the consenting patient is able to trial the Omnipod DASH® System.
©2020 Insulet Corporation. Omnipod, the Omnipod logo, DASH, and the DASH logo are trademarks or registered trademarks of Insulet Corporation. All rights reserved.
The Bluetooth® word, mark and logos are registered trademarks owned by Bluetooth SIG, Inc. and any use of such marks by Insulet Corporation is under license.
All other trademarks are property of their respective owners.                       INS-ODS-04-2020-00029 V1.0

EXAMPLE:

HELVETICA NEUE LT STANDARD 57 CONDENSED
LINE HEIGHT IS 133% OF FONT SIZE, IDEALLY
TRACKING: 35, IF POSSIBLE
COLOR: C:0 M:0 Y:0 K:65

NOTE: Use *, †, ‡, §, ◊, Δ for all disclaimers (in the order shown). Do not use 
superscripted numbers. Disclaimer text should be in the same section as the 
disclaimed text and not at the bottom of the page wherever possible. 

For trademarks and registered marks, always use the symbols ™ and ®. 
Do not use superscripted TM letters, (TM), or (R).

PRINT PRINT
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H1: 
IBM Plex Sans SemiBold 60px #1B1A1A

H2: 
IBM Plex Sans SemiBold 48px #1B1A1A

H3: 
IBM Plex Sans SemiBold 36px #1B1A1A

H4: 
IBM Plex Sans SemiBold 30px #1B1A1A

H5: 
IBM Plex Sans Bold 24px #1B1A1A

H6: 
IBM Plex Sans Bold 20px #454545

H7/Bold Body Copy: 
IBM Plex Sans Bold 18px #454545

In Line Text Link: 
IBM Plex Sans Regular 18px #8D61C8

Body Copy: 
IBM Plex Sans Regular 18px #454545

Small/Footnote Text: 
IBM Plex Sans Regular 16px #454545

Typography Hierarchy
WEBSITE
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 CTA Structure

Still have Questions
about Omnipod®?
We are here to help answer your questions.
Click the link below to check your benefits.

Still have Questions
about Omnipod®?
We are here to help answer your questions.
Click the link below to check your benefits.

EXAMPLES:

Primary Button:

Used for “Get Started” call to action or the primary action on the page. 
Background should be 80% Grape.

Website and Email:

All button CTA’s should be written and implemented in title case.

Secondary Button:

Used for secondary actions and cross linking on the Omnipod website.

Digital Banners & Social Button:

Only used on social and digital display banners. 
Button backgrounds should be 100% Grape

In line text link

Used within body of paragraphs on website or emails. Keeping 
accessibility best practices in mind, please do not use “click here” as 
a text link—instead, use language that’s more descriptive about the 
content or where the link will take the user.

WEBSITE & DIGITAL
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 Footers 
 & Signatures 

EXAMPLES: STATIONERYPACKAGING

EMAIL SIGNATURE

EMAIL TEMPLATE

Insulet Corporation
100 Nagog Park
Acton, MA 01720 USA

1-800-591-3455

omnipod.com

CONTACT US

PRIVACY 

POLICY

FAQ

WANT TO 

CHANGE HOW  
YOUR RECEIVE 

EMAILS?

UNSUBSCRIBE

Customer Care (24/7): 1-800-591-3455omnipod.com

©2020 Insulet Corporation.ÊOmnipod, the Omnipod logo, DASH, the DASH logo, Omnipod VIEW, Omnipod 

DISPLAY, Podder, PodderCentral and PodPals are trademarks or registered trademarks of Insulet Corporation. All

rights reserved. *Up to 72 hours of insulin delivery. 1Insulet data on Þle. 2Available in English only. 3The Pod has

an IP28 rating for up to 25 feet for 60 minutes. The PDM is not waterproof. 4Insulin dosing decisions should not

be made based on data displayed on the Omnipod Displayª or Omnipod ViewªÊapp. Always follow the 

instructions in the User Guide that came with the PDM. 5Dexcom System does not have integrated functionality 

with the Omnipod DASHª System .

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX

jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720
omnipod.com
24/7 Customer Care 
800-591-3455

OMNIPOD
ACTUAL SIZE

Jennifer
Krzyszkiewicz

Sr. Clinical Services 
Manager 

MS, MBA, RD, LDN, CDCSE

omnipod.com

24hr customer care / 800-591-3455

24hr customer care / 800-591-3455

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

24hr customer care / 800-591-3455

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

omnipod.com

24hr customer care / 800-591-3455

24hr customer care / 800-591-3455

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

24hr customer care / 800-591-3455

T / XXX.XXX.XXXX ext xxxx
M / XXX.XXX.XXXX
F / XXX.XXX.XXXX
E / jkrzyszkiewicz@insulet.com

Insulet Corporation 
100 Nagog Park
Acton, MA 01720

Jennifer Krzyszkiewicz
Sr. Clinical Services Manager 
MS, MBA, RD, LDN, CDCSE

FRONT BACK

INS-N/A-08-2020-00004 v.2 

New Brand Email Signature Templates 

For U.S.: 
First and Last Name, Job Title 
Insulet Corporation ∣ 100 Nagog Park ∣ Acton, MA 01720 
m: XXX-XXX-XXXX ∣∣ o: XXX-XXX-XXXX | omnipod.com 
Facebook | Twitter | Instagram

VOTED “Product of the Year 2020 Winner” U.S. Health Systems Category – Survey of 40,000 consumers by Kantar 
RECOGNIZED “Top 10 Wearable Medical Device” U.S. MD Tech Review

This email and any attachments to it may be confidential and/or may contain proprietary information. It is not intended for transmission to, or 
receipt by, any unauthorized persons. If you are not the intended recipient or such recipient's employee or agent, please do not read any 
attachments, or print, copy, disseminate or otherwise disclose the contents of this email. If you have received this email in error, please 
(i) notify the sender by return email or telephone immediately, and (ii) delete or destroy the email and attachments. Thank you.

For Canada: 
First and Last Name, Job Title 
INSERT INSULET ENTITY ∣ ADDRESS 
m: XXX-XXX-XXXX ∣∣ o: XXX-XXX-XXXX | omnipod.com
Facebook | Twitter | Instagram

This email and any attachments to it may be confidential and/or may contain proprietary information. It is not intended for transmission to, or 
receipt by, any unauthorized persons. If you are not the intended recipient or such recipient's employee or agent, please do not read any 
attachments, or print, copy, disseminate or otherwise disclose the contents of this email. If you have received this email in error, please 
(i) notify the sender by return email or telephone immediately, and (ii) delete or destroy the email and attachments. Thank you.

For Mexico: 
First and Last Name, Job Title 
INSERT INSULET ENTITY ∣ ADDRESS
m: XXX-XXX-XXXX ∣∣ o: XXX-XXX-XXXX | omnipod.com
Facebook | Twitter | Instagram

VOTED “Product of the Year 2020 Winner” U.S. Health Systems Category – Survey of 40,000 consumers by Kantar 
RECOGNIZED “Top 10 Wearable Medical Device” U.S. MD Tech Review

For UK: 



When typing the brand name Omnipod®, always use a capital 
“O” and lowercase for the rest of the brand name. The same 
rule applies for when typing the name of our product, the 
Pod. Always use a capital “P” and lowercase for the rest of the 
name. Never use all capitals or italics for either Omnipod or 
Pod. In all mentions of Omnipod DASH®, DASH should always 
be all caps.

In headlines, a line break will often serve as a natural 
reading break that a comma usually serves. This is 
preferred. If a headline needs a comma, please try an 
alternative headline or layout to suit a better line break, 
with no comma. 

Headlines should attempt to use a capital letter of primary 
words, per title case style, with no punctuation. Small linking 
words such as “and” can remain all lowercase. However, if the 
headline or page title makes sense as a sentence, use sentence 
casing with punctuation.

Periods should be used in subheads and product descriptions. 
Subheads follow the usual format for a sentence, beginning 
with a capital, followed by lowercase.

40

 Capitalization & Punctuation
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Graphic Elements
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 Design Elements
Our design elements follow the smooth, curved 
lines of the Pod itself and utilize the brand 
colors. Not only does this reinforce our product 
and logo, but curved lines offer a more human, 
natural line for the eye to follow, and give the 
subtle feeling of harmony. The colors aim to 
evoke a feeling of happiness, trust, and positivity.

For example, our guidelines suggest images not 
be cropped in a usual square shape, but have at 
least two rounded corners. 

In every way we can, we aim to communicate the 
values of Omnipod®, without ever inhibiting the 
flow of information.
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INSULIN

DOCTOR VISIT

FOOD INTAKE

GENERIC PHARMA

WEIGHT

SETTINGS BRAND PHARMA

ACTIVITY / STEPS

PREVENTIVE

INJECTIONS

DIABETES

EYE CARE

BEVERAGE INTAKEA1C - GLUCOSE

MEDICATIONS

CONNECTIVITY

NUTRITION / VITAMINS

BLOOD PRESSURE

TANGLE-PROOF
TUBELESS SYSTEM

MATH-PROOF 
CALCULATIONS

FUTUREPROOF
SOFTWARE

BUSY-PROOF
DELIVERIES

TELEMED HISTORY

STICK-PROOF DESIGN WATERPROOF DEVICE CONCEALABLE

 Iconography
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A number of icons have been designed to 
communicate the many different types of 
content we produce. 

The icons can appear in any of our brand 
colors. Please refer to those primary and 
secondary colors on pages 23 and 24.

ICONS APPROVED BY OMNIPOD® ARE AVAILABLE 
FOR DOWNLOAD AND USE: BRAND@INSULET.COM
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Website Animation and Interaction Model

CORNER RADIUS

As you are scrolling down the page, there is a 
corner radius animation taking a tighter lower 
corner to an image, and gradually widening 
the curve mimicking the shape of the logo. 

PARALLAX

Triggered by scrolling within image containers, 
the image subtly glides up and down creating 
gentle movement which helps brings the 
image and page to life as you are digesting 
content. 

OMNIPOD LOGO 

As the user scrolls down the page, the header 
shrinks in size and the logo gracefully scales 
down to just the pod. This simplifies and 
prioritizes the header to the most helpful and 
useful navigation and visual elements.
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Photography
& Video



PHOTOGRAPHY APPROVED BY OMNIPOD IS AVAILABLE 
FOR DOWNLOAD AND USE: BRAND@INSULET.COM
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 Brand Photography  Guidelines
All photography should be approved by Omnipod® 
before production and use. Omnipod is an individual 
brand with its own visual conversation, and all 
photography should communicate this. This is why 
original photography, not stock photography, is 
always preferred.

1 Natural locations, as opposed to sets

2 Natural light, assisted with lighting when necessary

3 Natural framing angles that do not detract from the communication

4 The imagery should ideally have natural depth,  
 but not detract from the foreground communication

5 Natural talent, ideally real people, not obvious models

6 If representing people with diabetes, the priority is to photograph people  
 who are living with diabetes

7 Always represent a true cross section of society

8 Avoid photographing people from behind and not showing their face, 
 unless this is specific to the concept

9 Colors within the image to be complementary to the brand swatch

10  Content within the image should not be overly complicated to match 
 the brand theme of Simplify Life™

11 Always obtain written clearance for use of talent and location

12  Be mindful that these images may be used globally and  
  must be sensitive to all cultures and regulations

13 All photography to be captured at the highest resolution available

14 All media used should have all spaces replaced with underscores in their  
 file names



PHOTOGRAPHY APPROVED BY OMNIPOD IS AVAILABLE 
FOR DOWNLOAD AND USE: BRAND@INSULET.COM
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 Brand Photography
 Examples
Omnipod® brand photography should always feel 
authentic and relatable, portraying a range of ages, 
body types, and diversity. Photography should also 
embody a positive, aspirational tone, reflective of 
brand messaging.

There is a wide variety of images available for you 
to use. For the Podder™ and product library, contact 
your Marketing Team member for access.
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The Pod is available as a 3D render with optional 
lighting. It is also available with or without 
adhesive. Check with your legal department if the 
adhesive must be shown in your region or not. 
For instance, in the United Kingdom, the Pod must 
always be shown with the adhesive. 

Please note the preferred angle for the Pod is front 
facing, with the rounded end pointing downwards.

The Personal Diabetes Manager (PDM) is also 
available as a 3D render with options on lighting. 
The screen details on the PDM need to be chosen 
and applied.

POD+PDM_ADH_LEFT_01.psd

POD+PDM_NoADH_LEFT_01.psd

POD+PDM_ADH_RIGHT_01.psd

POD+PDM_NoADH_RIGHT_01.psd

POD+PDM_ADH_LEFT_FLOAT_01.psd

POD+PDM_ADH_LEFT_FLOAT_01.psd

 Product Photography

PHOTOGRAPHY APPROVED BY OMNIPOD® IS AVAILABLE 
FOR DOWNLOAD AND USE: BRAND@INSULET.COM

NOTE: WHEN SHOWING PRODUCT IMAGES OF THE 
POD WITHOUT THE NECESSARY ADHESIVE, ADD 
THIS DISCLAIMER DIRECTLY BELOW THE IMAGE: 
POD SHOWN WITHOUT THE NECESSARY ADHESIVE.
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1 If the Pod is on a person, make sure it is correctly applied

2 Make sure the Pod angle is appealing

3 If possible, provide a nearby object that gives the viewer  
 an understanding of the actual size of the Pod

4 The imagery should ideally have natural depth,  
 but not detract from the foreground communication 

5 Consider retouching to maximize visual appeal of the Pod 

POD_NoADH_BIRDSEYE_01.psd POD_NoADH_06.psd

POD_ADH_01_BIRDSEYE.psd POD_ADH_05.psd

POD_NoADH_02.psd POD_NoADH_07.psd

POD_ADH_02.psd POD_ADH_06.psd

POD_NoADH_03.psd POD_NoADH_08.psd

POD_ADH_03.psd

POD_ADH_07.psd

POD_NoADH_04.psd

POD_NoADH_05.psd POD_ADH_04.psd

POD_ADH_08.psd

 Product Photography

PHOTOGRAPHY APPROVED BY OMNIPOD® IS AVAILABLE 
FOR DOWNLOAD AND USE: BRAND@INSULET.COM
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 Video  Guidelines
No matter the genre, the tone must stay true 
to the brand.  All scripts must be approved 
by Omnipod® in advance. 

Original footage is preferred over stock 
video. Approved video, graphics, adaptable 
mnemonic, and music are available for 
download and use.

1 Natural locations, as opposed to sets

2 Natural light, assisted with lighting when necessary

3 Natural framing angles that do not detract from the communication

4 The imagery should ideally have natural depth,  
 but not detract from the foreground communication 

5 Natural talent, ideally real people, not obvious models or actors

6 If representing people with diabetes, the priority is to photograph people  
 who are living with diabetes

7 Always represent a true cross section of society

8 Content within the image should not be overly complicated to match the    
 brand theme of Simplify LifeTM

9 Always obtain written clearance for use of script, talent, location,  
 music, sound effects, and graphics

10 Be mindful that this video may be used globally and  
 must be sensitive to all cultures and regulations

11 Sound effects and music to be complementary to the video

12 Graphics, fonts, etc., must follow Omnipod brand guidelines

13 All video to be captured at the highest resolution available

14 All videos must end with the Omnipod mnemonic. Images in the  
 mnemonic can be adapted to script, with colors, Pod, and logo  
 remaining consistent

15 All media used should have all spaces replaced with underscores in their file names

CONTACT:
BRAND@INSULET.COM
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 Music & Sound Effects
 Music and sound effects must be appropriate for 
the visuals they are accompanying and reflect 
Omnipod®  brand values. Instrumental music is 
preferred to music with lyrics. 

All music and sound effects must be legally cleared      
 before use. Music approved by Omnipod is available  
for download and use.

CONTACT:
BRAND@INSULET.COM
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Layout Examples
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 Collateral
EXAMPLE: HCP OMNIPOD DASH® TYPE 2 PATIENT PROFILE

z

Simplify LifeTM with 
Diabetes for your 
Type 2 Patients INTUITIVE

Touchscreen Personal Diabetes Manager (PDM)

TUBELESS
Waterproof2 Pod

Patient Profile1 

   Fill the Pod3 and place 
it almost anywhere insulin 

can be administered

Automatically insert cannula 
and begin personalized  

basal insulin delivery

 Deliver bolus insulin 
from preset menu or 

calculator options

How it Works

>
1 

>
2 3

Pod shown without the necessary adhesive.

•  T2DM x 10 years, Medicare 
eligible age approaching

• Basal/Bolus MDI Regimen x 4 years

•  Inconsistent with basal and bolus dose 
delivery due to work schedule

• HbA1c >8% and not improving

•  Increasing insulin doses are not impacting 
HbA1C or BG control 

• Has difficulty carb counting

• Not at a goal despite best efforts

•  Frustrated with history of poor outcomes

Breakfast
5 U

Lunch
8 U

Dinner
12 U

Breakfast
5 U

Lunch
8 U

Dinner
12 U

Breakfast
5 U

Lunch
8 U

Dinner
12 U

1. Representative patient information. 2. The Pod has a waterproof IP28 rating for up to 25 feet for 60 minutes. The PDM is not waterproof. 3. Up to 200U of rapid-acting insulin.  
4. Omnipod DASH® customers will be eligible to receive 1 free PDM every 4 years with a purchase of Pods subject to certain conditions including but not limited to verification  
of insurance. 5. Advanced diabetes education in pump therapy. 6. Average number of injections required every three days (MDI: ~4.5 per day) 7. IPhone widgets are mobile 
application shortcuts that are visible after swiping right from the home screen to the iPhone’s Today view. 8. After initial setup is complete, new data from a user’s DASH PDM  
will be shown in Glooko® once every 24 hours, updated at midnight, if the PDM is connected to Wi-Fi. 9. DQ&A data on file at Insulet. November 2019.

©2020 Insulet Corporation. Omnipod, the Omnipod logo, DASH, the DASH logo, and Simplify Life are trademarks or registered trademarks of Insulet Corporation. All rights  
reserved. Glooko is a trademark of Glooko, Inc. and used with permission. Insulet Corporation does not operate myglooko.com and is not responsible for its conduct or content.  
Visit www.glooko.com/privacy/ or call 800.206.6601 for more information. INS-ODS-08-2020-00080 V1.0

1.  Simple to Prescribe and Access 

•  Availability through the patient’s pharmacy benefit may reduce  
upfront paperwork—no C-peptide tests or BG logs required

• Free PDM4 and typically no insurance lock-in period
• The only CSII pump covered through Medicare Part D

2.   Simple to Train and Onboard Patients 

• Quick to set up with built-in user instructions
• Bolus preset feature alleviates carb counting burden
•  Omnipod® certified clinicians provide initial and ongoing   

practice support either in person or remotely5 
• Flexibility to choose between English and Spanish 

3.  Simple and Convenient for Patients 

• Easy to apply and discreet to wear
•  No need to see or touch the needle with auto-cannula feature
•  May eliminate up to 14 injections every 3 days6

4.  Simple to Review Automatic Data 

•  Objective insulin delivery and CGM data at your patient’s fingertips  
with Omnipod® Mobile apps and corresponding iPhone widgets7

•  Automatic patient data via the cloud may streamline practice8 workflow 
by keeping you informed ahead of scheduled visits

DID YOU KNOW?
Omnipod® is #1 in Type 2 patient growth  
among insulin pumps9

Insulet Corporation 100 Nagog Park, Acton, MA 01720 • 800-591-3455 • omnipod.com

Why Omnipod DASH® Insulin Management System?
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3 easy steps, every 3 days 
1. Fill it up: The Pod contains a 200-mg 
unit  insulin reservoir. Once fi lled, it 
automatically primes itself and performs 
a series of safety checks.

2. Stick it on: Place your Pod almost 
anywhere you would give yourself an 
injection. The cannula (a small tube) 
inserts automatically.

3. Tap it out: Use your PDM to control 
your insulin delivery with a few taps of
a touchscreen. 

Freedom from
daily injections 
No daily injections, no tubes, no 
kidding. The Omnipod DASH® Insulin 
Management System provides 3 
continuous days (up to 72 hours) of 
insulin delivery without daily injections. 
Get it all through the pharmacy, with 
no commitment. Even the Personal 
Diabetes Manager (PDM) comes at
no cost to you.

1 Pod replaces

up to 14 injections

Simplify
days

Insulet Internal Data.
Data based on syringe injections.

Tangle-proof tubeless system
Walk freely through every open door, leaving doorknobs
in your dust. No belts, fanny packs, or pockets required.

Waterproof* device
Wear the Pod in the shower, the ocean, or running in the rain.

Stick-proof design
Never see a needle when using the Pod. It uses a small,
built-in tube (cannula) for insulin delivery.

A tubeless, waterproof* wearable.
A wearable Pod that’s easily forgotten, but never left behind. The Omnipod DASH® 
Insulin Management System is a concealable alternative to traditional pumps that 
provides tubeless diabetes management without daily injections. Place the Pod
almost anywhere you would give yourself an injection.

Simplify activity

*The Pod has an IP28 rating for up to 25 feet for 60 minutes. The Personal Diabetes Manager (PDM) is not waterproof.

 Collateral
EXAMPLE: OMNIPOD DASH® PATIENT BROCHURE

For adults with Type 1 or Type 2 diabetes

Simplify life™ 
with diabetes

 Kelly L. 
 Podder since 2014
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Simplify activity
A tubeless,
waterproof* wearable.
A wearable Pod that’s easily forgotten, 
but never left behind. The Omnipod 
DASH® Insulin Management System is 
a concealable alternative to traditional 
pumps that provides tubeless diabetes 
management without daily injections. 
Place the Pod almost anywhere you 
would give your child an injection.

2019 Pump Market Pirmer Final Seagrove

Tangle-proof tubeless system
Kids can jump, skip, cartwheel, and flip 
without tubes to hold them back.

Waterproof* device
The Pod can be worn during bath time,
pool time, or puddle-jumping time.

Stick-proof design
No need for needle-sticks when delivering 
insulin with the Pod. It uses a small, built-in 
tube (cannula).

*The Pod has an IP28 rating for up to 25 feet for 60 minutes. The Personal Diabetes Manager (PDM) is not waterproof.

Ranked most durable insulin delivery 
system over traditional pumps

#1in durability

Pod Therapy: A new age
of insulin delivery
Thousands of people are using
Pod Therapy to simplify daily life
with Type 1 and Type 2 diabetes. 
It’s a different kind of insulin delivery 
that offers parents the control of a 
pump while setting kids free from
daily injections.

Simplify
goals

*The Pod has an IP28 rating for up to 25 feet for 60 minutes. The PDM (Personal Diabetes Manager) is not waterproof

Multiple Daily
InjectionsPod Therapy Traditional 

Pumps

Tubeless

No daily shots

Swimproof *

Wearable

Non-stop insulin

The Perks of Pod Therapy

Check your benefi ts today at Omnipod.com

 Collateral
EXAMPLE: OMNIPOD DASH® PEDIATRIC BROCHURE

Pod Therapy for Kids with Diabetes

insulin management system for kids
#1prescribed 

dQA US Q4 2019 Diabetes Connections Patient Panel ReportThe Pod has an IP28 rating for up to 25 feet for 60 minutes. The PDM is not waterproof.

Simplify 
everyday life.
For everyone.

 Giuliana P. 
 Podder since 2015
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 Collateral
EXAMPLE: PATIENT EXPERIENCE KIT

Quick Start Guide Well Insert

front

front

back

back

When you’re 
ready for the
real thing...
Get a benefits check at 
Omnipod.com

Where to apply the sample Pod
Place the sample Pod on your arm, leg, abdomen, back, or buttocks. Avoid placing it  
anywhere it will be affected by folds of skin. The sample Pod does not contain insulin.

Horizontally on your 
abdomen at least 1 inch 
from your waistband 
and at least 2 inches 
from your navel 

Horizontally on your 
lower back or upper 
buttocks

When you’re ready 
for the real thing...
Get a benefits check
at Omnipod.com

Vertically on your legVertically positioned up 
or down on your arm

Sample
Pod
Start
Guide

The sample Pod 
cannot be used to 
deliver insulin.

Apply the 
sample Pod 
in 3 simple 
steps.

Use the enclosed 
alcohol wipe to clean 
your selected site, then 
let it air-dry thoroughly. 
Do not blow on the site 
to dry it.

1

Remove the paper 
backing and apply the 
sample Pod to your 
preferred site. Run 
your finger over the 
adhesive backing.

Wear the sample Pod 
for up to 3 days, then 
remove and discard it. 
Baby oil or similar oils 
can help loosen the 
adhesive if necessary.

2

3

Simplify your life with 
the Omnipod DASH® 
Insulin Management 
System

Get a benefits check 
at Omnipod.com

The Pod has an IP28 rating for up to 25 feet 
for 60 minutes. The PDM is not waterproof.

Quick Start Guide Well Insert

front

front

back

back

When you’re 
ready for the
real thing...
Get a benefits check at 
Omnipod.com

Where to apply the sample Pod
Place the sample Pod on your arm, leg, abdomen, back, or buttocks. Avoid placing it  
anywhere it will be affected by folds of skin. The sample Pod does not contain insulin.

Horizontally on your 
abdomen at least 1 inch 
from your waistband 
and at least 2 inches 
from your navel 

Horizontally on your 
lower back or upper 
buttocks

When you’re ready 
for the real thing...
Get a benefits check
at Omnipod.com

Vertically on your legVertically positioned up 
or down on your arm

Sample
Pod
Start
Guide

The sample Pod 
cannot be used to 
deliver insulin.

Apply the 
sample Pod 
in 3 simple 
steps.

Use the enclosed 
alcohol wipe to clean 
your selected site, then 
let it air-dry thoroughly. 
Do not blow on the site 
to dry it.

1

Remove the paper 
backing and apply the 
sample Pod to your 
preferred site. Run 
your finger over the 
adhesive backing.

Wear the sample Pod 
for up to 3 days, then 
remove and discard it. 
Baby oil or similar oils 
can help loosen the 
adhesive if necessary.

2

3

Simplify your life with 
the Omnipod DASH® 
Insulin Management 
System

Get a benefits check 
at Omnipod.com

The Pod has an IP28 rating for up to 25 feet 
for 60 minutes. The PDM is not waterproof.

No daily injections. 
No tubes. 
No kidding.

Get started at Omnipod.com

Pod shown without necessary adhesive.

Insulet, Maker of Omnipod
100 Nagog Park
Acton, MA 01720
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Simplify
every day 
with
diabetes

Customer Care: 800.591.3455

Take your insulin 
anywhere, in a Pod 
that’s barely there.
Ready to ditch the daily injections? Or send your 
pump packing? It’s time to try the Omnipod® 
System–it provides tubeless, wireless, 
continuous insulin delivery to help simplify 
everyday life with diabetes.

of Omnipod® 
users would 
recommend 
it to a friend

97% 

Get a benefits check at Omnipod.com

Simplify life™

The Pod has an IP28 rating for up to 25 feet 
for 60 minutes. The PDM is not waterproof.

In a November 2019 satisfaction survey of 2,481 
respondents, if given the opportunity, would recommend 
the Omnipod System to a friend or colleague.

BOX

BROCHURE

QUICK START GUIDE



60

 Display Banners

EXAMPLE: 728 X 90 PX

EXAMPLE: 1050 X 190 PX

EXAMPLE: 300 X 250 PX PX

EXAMPLE: 320 X 320 PX

EXAMPLE: 300 X 600 PX

EXAMPLE B: 600 X 200 PX

EXAMPLE B: 320 X 50 PX
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Thank You

When it comes to Omnipod® branding, these 
guidelines aim to simplify life™. Their goal 
is to provide a clear foundation of visual 
communication to consistently flow through 
all touchpoints of the brand.

Thank you in advance for following 
these guidelines and furthering the 
mission of Omnipod.

For questions or suggestions, please 
contact brand@insulet.com


